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Apstrakt 

Krize su pratile čoveka tokom njegovog celokunog razvoja. Prvobitno kao posledica vremenskih uslova 

i elementarnih nepogoda, dok su kasnije sve više i više bile posledica uticaja ljudskog faktora. Razvojem 

tehnologije i prenosnika informacija, krize su poprimale globalni karakter. Kriza kao posledica 

elementarne nepogode uglavnom je praćena pravom pričom o njenom uzroku i posledicama. Međutim, 

rat kao savremen oblik krize, uključuje dve strane „žrtvu“ i „napadača“, a prava istina o njemu zavisi od 

priče koja se servira od jače snage u sukobu. Rat u Avganistanu  je počeo 7. oktobra 2001.godine,  

pokrenule su ga Sjedinjene Američke Države i Velika Britanija kao odgovor na terorističke napade na 

Njujork i Vašington 11. septembra 2001. godine. To je bio početak rata protiv terorizma. Događaji koji 

su sledili stvorili su kontraverznu sliku rata u Avganistanu. Postavilo se pitanje opravdanosti rata i 

otkrivene su brojne istine onoga što se krije od javnosti. Američka politika uz pomoć medija prikriva 

stvarne ekonomske i strateške interese koji podstiču rat porotiv Avganistana, u cilju održavanja lažnog 

verovanja da je ovaj rat izbio preko noći kao reakcija na terorističke napade od 11. septembra. 
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Apstract 

Crises are accompanied human in his development. Initially they were a consequence of weather 

conditions and natural disasters, while the later, more and more were influenced by human factor. With 

the development of information technology, the 

crisis became global. Crisis as a result of natural 

disasters is generally accompanied by the true story 

of its causes. However, the war as a contemporary 

form of crisis includes the two sides "victim” and 
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“attacker” and the truth of it depends on the story, which is served by a stronger force in the conflict. The 

war in Afghanistan began 7 October 2001, launched by the United States and the United Kingdom as 

response to the terrorist attacks on New York and Washington on 11 September in 2001. year. That 

was the beginning of the war against terrorism. The events that followed created the controversial picture 

of the war in Afghanistan. Many questions were raised about justification of war and revealed numerous 

truth of what is hidden from the public. American politics with media hides the real economic and 

strategic interests that encourage war against Afghanistan, in order to maintain the false belief that this 

war broke out overnight as response to the terrorist attacks of 11 September. 
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